
 
 

Job Description 

Job Title: Marketing & Communications Intern 

Responsible to: Marketing & Communications Coordinator 

Salary:  London Living Wage. Full time, 1 year internship 

Location: Bermondsey Campus, 37 Clements Road, London, SE16 4EE 

Context: Construction Youth Trust is a forward-thinking charity whose mission is to help young 

people progress on the pathway into rewarding employment, with a particular focus on young 

people facing significant barriers to work.  

We are looking for a Marketing & Communications Intern to join our friendly team and support on 

our marketing and communications. Developing content, resources and communications to engage 

a variety of stakeholders is core to the role. These stakeholders include young people, teachers, 

careers advisors, parents, industry employers, volunteers, sponsors and trusts and foundations, so 

the successful candidate will be able to communicate the Trust’s narrative dynamically to different 

audiences.  

This role would be perfect for someone who is passionate about working with young people and is 

seeking an exciting opportunity to develop their career in the voluntary sector. 

Summary: The Marketing & Communications Intern will work closely with the Marketing & 

Communications Coordinator, Partnerships Manager and Programme teams to ensure the key 

messages of the Trust are communicated in a lively and engaging way and inspire our stakeholders, 

including young people, funders, corporate partners, industry volunteers and wider audiences about 

our programmes.  

Specific Responsibilities 

 Supporting the successful delivery of the Trust’s marketing and communication plans and 

objectives. 

 Contributing to the Trust’s digital marketing activities including social media, website and                 

e-newsletters to engage and retain the interest of our key stakeholders. 

 Contributing to the coordination of volunteer newsletters and resources.  

 Producing marketing collateral as appropriate to support the Trust’s strategy. 

 Developing content to support the Trust’s key messages including case studies, testimonials, 

video, photos, etc. 

 Working closely with the Programme teams to develop resources relevant to our work with 

young people, industry volunteers, teachers and other target audiences.  

 Supporting the Trust’s programme of events.  

 Supporting the development of our relationship with the media to maximise positive 

coverage of the Trust. 
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 Supporting the Trust’s fundraising and business development strategy. 

 Supporting the Trust’s relationship building with industry, schools, local authority, referral 

partners and other stakeholders.  

 Other duties as agreed with the Marketing & Communications Coordinator and/or 

Partnerships Manager. 

Person Specification 

Essential:  

 Excellent communication skills, particularly written communications. 

 A genuine enthusiasm for creating opportunities for young people, particularly those facing 

barriers.  

 A good understanding of digital marketing and confidence across social media.  

 Good report writing skills. 

 Passionate about equal opportunities and diversity.  

 Creative flair with a good eye for design.  

 Highly organised and ability to pay close attention to detail.  

 Confident and outgoing. 

 Good relationship building skills and the ability to build a rapport.  

 A team-player who works well with others. 

 Proactive, with an ability to identify and make the most of opportunities. 

 Hard-working, self-motivated professional with a can-do approach. 

 High level of IT literacy including Microsoft office, and a digital publishing package, such as 

InDesign. 

 All employees will be required to have a DBS check. 

Desirable: 

 Relevant degree or other qualification.   

 Relevant experience and proven track record in marketing or communications. 

 Experience of working in charity or at least a good understand of the voluntary, community 

and social enterprise sector. 

 Events management experience.  

 A good understanding of PR and media relations.  

 Experience of managing external agencies and freelancers. 

 Working knowledge of CRM databases. 
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